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	Scott Jenkins

Marketing Manager

:: Research : Plan : Do ::




	2001 to 2002

	
	Developed multiple direct marketing channel support programs for manufacturing company over a nine-month contract period.

Implemented database marketing initiatives for Toro corporate and 63 independent distributors. 

Integrated promotional efforts with divisional CRM system. 

Developed processes for effective list management, lead management and owner recognition.

Database mapping and structural integration

Data extraction, transformation and loading (ETL) through SQL scriptiing

Workflow process development to coordinate program execution in production

Project management coordinating data sources, lead management and buyer identification.

Integrated promotional efforts with Goldmine divisional CRM system

Instituted service level agreement (SLA) monitoring for Web-based service providers

	The Hallmark Company – Hallmark Insights

	Web Marketing Director

	2000 to 2001

	Complete online marketing program for corporate reward and recognition unit of the Hallmark Internet Commerce group. 
Developed competitive intelligence (CI) process. 

Technical liaison between Marketing and IT.

Created online marketing programs included direct email marketing,  affiliate channel sales program and search engine visibility. 

Developed ROI model. 

Established data model for promotion tracking. 

Created workflow models for marketing functions.

	CDXC Corporation – An Analysts International Venture

	Product Manager

	1998 to 2000


	Software product development for digital asset management (DAM) application service provider (ASP) venture funded by Analysts International. 
Developed business use cases to guide development efforts.

Developed marketing materials and campaign schedules.

Coordinated the programming work of application programmers.

Orchestrated migration from SCO Unix to Linux, Oracle to PostgreSQL/MySQL in a mixed Apple/Unix/Windows environment.

Conducted primary and secondary market research
Performed competitive intelligence activities.

Incorporated research findings into development schedule.

Performed product testing and usability analysis.

Developed bug tracking database.

	Web Architect

	1998


	Developed the corporate Web site and the intranet.
Performed search engine optimization and positioning.

	University of St. Thomas – Catholic Digest

	Database Coordinator

	1996 to 1998


	Administered the fulfillment operation of 6,000 distribution outlets for this non-profit publisher.   

Created efficient procedures to reduce operating costs. by $50,000 annually  
Created database routines to automate telemarketing campaigns.  
Replaced manual and DOS-based systems with an automated GUI environment

Streamlined daily operations to be more flexible, accurate and efficient. 
Established report-mining procedures.  
Created electronic document routing and retrieval systems.  
Administered a Windows network with Exchange server.


	Imaging Institute


	Support Technician

	1994 to 1996


	Provided small office technical support for digital imaging and document archival company. 
Performed end-user installation, training and troubleshooting 
Provided in-house and field operations support.  

Developed database tracking programs 
Developed inventory management system.


	Bonestroo, Rosene and Anderlik


	Engineering Quality Assurance Specialist
	{internship}
	1991

	Inspected as-built construction against plan specifications on residential road construction project for this civil engineering firm.

	:: Education ::


	University of St. Thomas

	Master of Business Administration
	1999


	Emphasis: Marketing and Interactive Sales


	University of Minnesota

	Bachelor of Civil Engineering
	1992

	Emphasis: Traffic and Logistics
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