Toro Direct Communication Program for Landscape Contractor Equipment

How It Works

Deliver professional, customized direct mail pieces as easy as sending an email.  We've already done the hard part.  This program provides a simple, quick process to create powerful messages and deliver them directly to your dealers’ customers and sales prospects.

To get started, call us at 1-800-348-2424, extension 7215.  We can walk you through the process.

 Start

Enroll in the program: Authorize and return the enclosed enrollment form to get started today.

 Prepare

Once you have enrolled in the program, you will receive a Welcome Kit in the mail.  This kit will contain forms and worksheets to help you create a direct mail program best suited for your territory and business strategies.  Here are some of the things outlined in the Welcome Kit that we would like you to do.

Set your sales goals: Decide how many dealers will be involved and the number of units you expect to sell for the year.  This will help you to know the number of mailers you should send.

Submit your mailing calendar: Select the mailer that you want to use and the number of mailers you want to send for each mailing date on the communication calendar. Send this form to us at your earliest convenience.

Submit your logo: Send us your company logo so that we can print it on each piece.

Submit your list: Send us your mailing list or simply rent ours.  We subscribe to a Dun & Bradstreet list service to provide you with high-quality sales leads.  More details are available in the Welcome Kit.

Submit your dealer locations: Submit name, address and phone number for each of your dealers.  All of your dealer locations will be listed on each mailer.

 Communicate

You have the opportunity to customize each mailing with your promotional messages, sale pricing, event invitation -- whatever best supports your sales efforts at that time.  For instance, if you are offering a special promotion, you can mention the price, details and the dates for which the offer is valid.

You will receive a campaign request by email with an attached personalization worksheet before each campaign.  When you receive it, just make a few quick edits and send it back to us.  Later this spring, you will also have the option to make these edits online on our Web site.

Select your mailer: Identify the mailer that you want to use for this campaign.  This will be the same mailer that you selected for this campaign period on your original mailing calendar.

Edit the available areas: The personalization worksheet provides areas for you to input your offers and any messages you choose.

Authorization: To authorize the changes, you simply reply to the campaign request before the cut-off date and re-attach the personalization worksheet containing your customization.

Approval:  You will be shown and asked to approve the completed piece before it goes to press.
( Sell

Step #4 is very simple: Sell to more and better qualified customers. Direct communication creates interest and new sales opportunities for the LCE product line. That lets sales people do what they love – demonstrate and sell to interested customers.
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